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The best-selling building book in the UK has reached its 
tenth edition and continues to improve and win friends. 
Many people now buy each new edition as it comes out. 
It doesn’t matter whether you’re a fi rst-time selfbuilder or 
seasoned professional this book tells you how to succeed 
at housebuilding. It explains everything you need to know 
about managing a build, buying and using materials, fi nding 
and employing the right people and doing it all without the 
pitfalls. 

Previous editions have won huge praise. ‘It contains all the 
things the trade know and take for granted, but that non-
trade wouldn’t know,’ said one reader. Another wrote: ‘This 
is a fantastic book for anyone who wants to understand the 
options when building or improving a property.’

Written in a highly readable style this ninth edition is fully 
updated and takes account of recent changes in fuel and 
property prices - including the Government’s new ‘Code for 
Sustainable Homes’. 

Mark Brinkley  is as unique as the book he is 
famous for. There can be very few small-scale builders 
with a fi rst class degree from Cambridge University!. 
Mark’s mix of analytical ability and practical knowledge 
make him ideally suited to sift through the complexities 
of building and produce a rational, instructive and highly 
readable book. Mark also writes every month for the top 
selling Homebuilding and Renovating magazine. 

Promotion  Signifi cant pr campaign to celebrate 10th 
edition and 150,000 copies sold. Also advertising in 
specialist press


